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“O“zbekiston igtisodiyotini rivojlantirishning ilmiy asoslari va muammolari” ilmiy tadqigot
markazi Kengashida muhokama qilingan va chop etishga tavsiya gilingan. O‘quv qo‘llanma PZ-
20170929159-raqamli “Markazlashmagan boshqaruv sharoitida mintagaviy rivojlanishni tartibga
solishning igtisodiy mexanizmlarini takomillashtirish” mavzusidagi amaliy loyihaning “Fan va
ta’lim integratsiyasi” doirasida ishlab chiqilgan.

Ushbu o‘quv go‘llanmada “Marketing tadgiqotlari” fani bo‘vicha TDIU “Marketing”
katedrasi professor-o‘qituvchilarining hamda “O¢zbekiston iqtisodiyotini rivojlantirishning ilmiy
asoslari va muammolani” ilmiy tadqiqot markazi xodimlari bilan integratsion va innovatsion
hamkorlik asosida tayyorlangan kevs-stadi, konkret ishlab chiqarish va xizmat ko‘rsatish
holatlarini tahlili hamda boshqa faol oqitish uslublarini go‘llagan holda amaliy va seminar
mashg ulotiarini o‘takzishga uslubiy ko ‘rsatmalar berilgan.
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oOydcHuUs.

This school book have been prepared by professors-teachers of the “Marketing” department
TSEU together with the staff of SRC "Scientific bases and problems of development of Economy
of Uzbekistan», based on practical skills and experience in conducting innovative cooperation and
integration with enterprises producing and providing services, methodical guidelines for the
substantiation of practical and seminar classes on marketing issues “Marketing researches” with
the help of analysis of case study, investigation of specific situations and other active forms of
training.
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