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Mazkur darslikda marketing asoslarining asosiy holatlari yoritilgan. Marketingni ijtimoiy-
igtisodiy asoslari batafsil bayon etilgan. Uning rivojlanish evolyusiyasi, konsepsiyalari,
funksiyalari, vazifalari va turlari yozilgan. Marketing faoliyatini axborot ta’minoti va marketing
tizimi savollari muhokama etilgan. Marketing faoliyatini rejalashtirish, talabni qondirishni tadqgiq
etish va prognoz qilish masalalariga katta e’tibor berilgan. Bozor segmentatsiyasi va tovarni
bozorda pozitsiyalashtirish masalalari, shuningdek, tovar, narx, sotish va kommunikatsiya
siyosatlari, ragobat va ragobatbardoshlik masalalari keng bayon etilgan. SHuningdek, darslikning
har bir mavzusi bo‘yicha nazorat savollari, testlar va glossariy berilgan.

Mazkur darslik bakalavriatning “Marketing (tarmoglar va sohalar bo‘yicha)” ta’lim
yo‘nalishi talabalari, magistrlari, igtisodiy oliy ta’lim muassasalari va fakultetlari o‘qituvchilari,
gayta tayyorlash va malakasini oshirish kursi tinglovchilari, marketing sohasi bo‘yicha giziquvchi
keng kitobxonlar uchun mo‘ljallangan.

B yueOHuke ocBelleHbl OCHOBHBIE MOJIOKEHHUS OCHOB MapkeTuHra. [logpobHo usmaraiorcs
COLIMANIbHO-9KOHOMMYECKNE OCHOBBI MapkeTuHra. OnucaHbl HBOJIIOLIMOHHOE  Pa3BUTHE,
KOHLENIUH, (QyHKIMH, 3a1a4i U BUABI MapkeTHHra. OOCyXAai0Tcs BOMPOCH MH(GOPMAIMOHHOTO
obecrieueHrss MapKEeTUHTOBOM JIeATEIbHOCTH U CUCTeMBbl MapkeTuHra. Oco0oe BHUMaHHE yJIEIEHO
BOIIPOCaM IUJIAHUPOBAHUS MAapKETUHTOBOM JI€ATENILHOCTH, HCCIIEJOBAaHMS YAOBJIETBOPEHUS H
MIPOTHO3UPOBaHUsl crpoca. M3MokeHbl IIMPOKO  BOIMPOCHI PBIHOYHOM CerMeHTaluu |
MO3UIMOHUPOBAHUSl TOBapa Ha pbIHKE, a Takke ToBapHasi, II€HOBas, cObITOBas U
KOMMYHHKAIIMOHHAS TOJUTUKY, KOHKYPEHIIMS M KOHKYPEHTOCHOCOOHOCTh. A TaKXke, MO KaKJIou
TeMe JaHbl KOHTPOJIbHBIE BOIIPOCHI, TECTHI ISl CAMOIIPOBEPKH U IIIOCCAPUU.

Janublif y4yeOHMK TpeJHa3HAa4YeH JJs CTYJCHTOB OakajllaBpuaTa [0 HaIlpaBJICHUIO
“MapkeTunr (1o oTpacisaM U cdepam)”’, MarucTpoB, MpErojaBaTeIeii SKOHOMHUYECKHX BY30B H
(bakynbTeTOB, CIylIaTeNeld Kypca MepenoJroTOBKA W TOBBIIICHHUS KBaTH(PUKAIUHU, IIHPOKOTO
Kpyra 4uTaTesnel, MHTEpeCyrIuxcs cepoil MapKeTUHra.

This textbook details actual problems as socio-economic bases, functions, tasks and types of
marketing, system of marketing research and information system, marketing system, research of
satisfaction and forecasting of demand, market segmentation and positioning of goods on the
market, competitive strategies, commodity, price , marketing and communication policies,
interactive marketing. This tutorial also provides a glossary, tests on topics.

The textbook is designed to bachelor and graduate students on the specialization “Marketing
(by branches and spheres)”, listeners of retraining and advanced training courses, as well as a wide
range of readers interested in marketing.
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